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Anya ondon-based Anya

Hi"d'i':;it Hindmarch, the designer
. London responsible for the hugely
gatore- _popular 'm Not a Plastic Bag

tote, is revered for her classic,
chic collection of handbags,
luggage, shoes, and accessories,
available in any of her 37 stores
around the globe. Herewith,
Anya’s favorite things. . .

WHERE DO YOU LIVE LONDON,
FAVORITE ART TATSUYA KIMATA. SHEETS IRISH
LINEN COMPANY. COFFEE-MAKER LA PAVONI.
STATIONERY PINEIDER. PETS NO—TOO MANY
CHILDREN. FAVORITE NEIGHBORHOOD RESTAURANT

PETERSHAM MNURSERIES. FAVORITE COCKTALL
PREFER A GLASS OF CHAMPAGNE.
FAVORITE CHARITY THE LAVENDER TRUST.
BLAGKBERRY OR TREQ PINKBERRY!

'NIGHT-TABLE

|READING

A.O.SCOTT ~

FILM CRITIC, THE NEW YORK TIMES. :

Cultural Amnesia, by Clive James (NORTON).
"Clive James is one of my critical heroes.
No one else matches his range or
his energy. At the moment I'm happily wading
through Cultural Amnesia, his alphabetically
ordered encyclopedia of short essays on major
cultural figures. At first the selections seem absurdly
random: Heinrich Heine and Dick Cavett?
But almest immediately a pattern becomes clear.
This is a book—maybe the book—about the moral
responsibility of intellectuals in the face

of 20th-century tyranny, And the thing is:

it's damn funny too.”

Y STUFF

ANYA HINDMARCH

JEANS VINTAGE LEVI'S. UNDERWEAR LE CORSET
BY SELIMA. SNEAKERS JOHN YARVATOS
Converse. warci [960s ROLEX.
T-SHIRT PETIT BATEAU. DAY BAG THE LAUTNER.
EVENING BAG SELINA IN PEWTER BROKEN MIRROR.
FAYORITE DISCOVERY THE DRAWING SCHOOLS
AT THE ROYAL ACADEMY. WHO INSPIRES YOU
MY MOTHER. NECESSARY EXTRAVAGANCE
FLYING NICELY. FAVORITE PLACE IN THE WORLD
HoME. IT's ALWAYS SOMEWHERE | AM

EXCITED TO RETURN TO.

TOOTHPASTE MARVIS. SOAP SANTA MARIA NOVELLA. NAIL-POLISH COLOR ESSIE'S BERRY HARD.
WHO CUTS YOUR HAIR? LUKE, AT DANIEL HERSHESON. WHERE DO YOU GET YOUR BROWS
WAXED | PREFER THREADING BY KAMINI FAvORITE 5P PARK HYATT Tokyo.
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TOM COLICCHIO

B RESTUURATEUR, has most recently opened

CRAFT in LAs Century Cily.

I'll Sleep When I'm Dead: The Dirty Life
and Times of Warren Zevon, by Crystal Zevon
"A great portrait of a rock 'n’ roll maniac,

by people who loved and loathed him."
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_ Pink with a Wink

SCORING FOR THE CURE

n honor of Breast Cancer Awareness month, Save 2nd Base—the
organization established by Erin Dugery and Kelly Day in memory
of their sister and friend Kelly Rooney—has launched a line of
namesake T-shirts. Rooney, who died from the disease last
year at 43, leaving behind a husband and five children, was
given a 2006 Courage and Inspiration Award by the Women’s
Board of the American Cancer Society. “Kelly refused to let
cancer take away her sense of humer,” says Dugery. She fell in love
with the Save 2nd Base idea when the three women were selecting their
team name for last year’s Breast Cancer 3-Day 60-mile walk. Available at
save2ndbase.com, the T-shirts, which come in three colors, are sassy and
fun while still delivering a serious message. Fifty percent of the proceeds benefit
the Kelly Rooney Foundation, which was established to inspire further support,
research, and eradication of the disease in young women. —PH.
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Save Znd Base
T-shirts.

EVELYN LAUDER

SENIOR VICE PRESIDENT, the ESTEE

LAUDER COMPANIES; FOUNDER

and CHATRMAN, the BREAST CANCER

RESEARCH FOUNDATION.

A Scented Palace: The Secret

History of Marie Antoinette’s Perfumer,
by Elisabeth de Feydeau (I. B. TAURIS).
"De Feydeau infroduces the events leading to the

Revolufion, including Marie Antoinette’s

vaist expenditures. Learning about Jean-Louis
Fargeon's personal relafionship with the queen and

the fragrances that he compounded is

particularly relevant for me and my line of work. It is
also fascinating to read about the various ingredients,
any of which are used to this day.”

PHOTOGRAPHS BY JILLIAN EDELSTEIN
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